
 

 

 

 

3.3 Research Publications and Awards 

 

3.3.1. No of Ph.D. award and registered per eligible teacher during the last five years. 

3.3.1.. How many Ph.D. award and registered per eligible teacher during the last five years. 

 

 

 

Year 

 

 

2022-23 

 

2021-22 

 

2020-21 

 

2019-20 

 

2018-19 

 

2017-2018 

 

Number 

 

3 

 

2 

 

00 

 

00 

 

03 

 

 

00 

 

 

 

 

 

                                                                                                                                        

 

 

 

 

 

 

 

 



 

 

 

 

 

3.3.1. No of teachers recognize as a completed/ ongoing Ph.D. during the last five years. 

 

S.No Name of the 

Ph.D. scholar  

Department  Name of the 

guide  

Tittle of the thesis  Year of the 

registration 

of scholar  

Year 

of the 

award 

of 

Ph.D. 

States 

1 Mr.ChavanLa

kshaman 

Manik 

Geography Dr.Saprarshi 

Praveen G 

Ground Water management for 

Sustainable Development of Agriculture 

in the KarmalaTahsilof. Solapur District, 

Maharashtra 

31 may 

2009 

 4 

June 

2015 

completed 

2 Mr.JagdaleCh

aganbaban 

Marathi Dr.Hardikar 

Kalyani 

Itiyahasik Marathi 

KadnbratilPesavekalchiktasAbhyas 

4 October 

2007 

24 

Nove

mber 

2015 

completed 

3 Mrs.JainAnki

taChandrapra

prakash 

commerce Dr.Ashok 

kumar Mishra  

Working Capital Management of Housing 

and Urban Devlopment Corporation 

Limited 

 

2009 

20-

01-

2017 

completed 

4 Mrs.More 

Anita 

Balasaheb 

commerce Dr.GaikwadJ

oyotiJalindar 

A study on holy tourism and developing 

SERVPERF model in 

Pandharpurpilgrinmage 

26/04/2022  On going 

5 Mrs.Kasliwal

Supriyasubas

h 

commerce Dr.KulkarniR

amakant 

A study of marketing techniques and 

strategies of traditional Grocery business 

and impact of on the consumer retention 

in Ahmadnagar district     

30/08/2022  On going 

6 Mr.Kendare 

Ramji 

Shankar 

Political 

Science  

Dr.TanmaiA.

Paithankar 

BhartiyaRajyaSantheschiBhumika :UPA 

VA NDA KalatilTulnatmakAbyash 2004 

To 2019 

22/10/2021  On going 

7 Mrs. 

SalveSarikaK

antilal 

Economics Dr.Ghodake 

DattrayNivrut

irao 

Kovid 19 

chyaGharkamKarnaryaMahilanchaSamaji

kVaArtikJivnavarZalelyaParinamanchaAb

hyashVisheshSandharh Pune 

MahanagarPalika (Varsh 2018 To 2023) 

20/12/2022  On going 

8 Mrs.Gaikwad 

Ashwini 

Suresh  

History  Dr.D.R. 

Dubal 

NavbharatMasikEkChikakAbhayash ( 

1947 To 1990) 

24/8/2022  On going 
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3.3.2. Research paper Index:   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

S.No Tittle of Paper Name  of Author Page No 

1 A  Literature Review on Motivation Behind Holy 

tourism And Pilgrimage In India. 

Prof. A. S. Gore 28-32 

2 Bhartiya Swatantrya Chalval Ani Maharashtratil Striya 

 

Prof. A. S. Gaikwad 176-182 

3 Study Of E-Commerce For Growth Of Business 

 

Prof. S. S. Pathare 173-176 

4 ICT For Education During COVID-19   Prof.  A. R. Londhe 

Prof. D.T.Bansode  

01-04 

5 Study Of Customer Satisfaction In The Field of Holy- 

Tourism Services With The Application Of 

SERVPERF Model. 

Prof. A. S. Gore 05-09 

6 Impact on Tourism on Indian Economy 

 

Prof. S.K.Salve 01-06 

7 Impact on Demonetization on Indian Economy 

 

Prof. S.K.Salve 01-04 

8 Critical Review of the Suitability of the existing 

SERVPERF Model with reference to the Pandharpur 

Pilgrimage. 

Prof. A. S. Gore 

Dr.Ashok Pawar 

 

01-09 



 

 

 

ALITERATUREREVIEWONMOTIVATIONBEHINDHOLY -

TOURISMANDPILGRIMAGEININDIA.  

Prof.MoreAnita, Principalauthor,anitagore1984@gmail.comLateT.D.Pathareseniorcollege,Chandannag

ar,Pune. 

Dr.JyotiGaikwad,Co-

author,jyoti.g@hnimr.edu.inSmt.HirabenNanavatiInstituteofManagementforWomenôs,Pune. 

Abstract 

Holy-tourism attracts thousands of tourist every year from the world. The religious journey orvisiting 

holy-places is one of the motivation, which lead to satisfaction and inner peace. Manypeople visiting 

sacred sites, some of them are travelled for knowledge and pleasure but 

manyhumanbeingstravelledforwishtomeettheirreligiousgoalknownaspilgrims.InIndiancontextitisknown

asTirthYatra.Thereareverymanypositive effectsofthisformofholy-tourism.Noregion in the world ismore 

colourful and picturesque than India. Its ancient monuments 

andbuildingsdesignedbygreatcraftsmanofbygonedays,itstradition,culture,philosophy,festivals,religion 

and art testify to one of the oldest and richest civilization andare of absorbing interest.Thepresent 

studyisasmallcontributiontoHoly-tourismincontexttotheliteratureonhandandmotivesbehindholy-

tourism. 

Keywords:Pilgrimage,religion,Motivation,Religious,Travel 

Introduction  

Thegeneralmeaningofholy-

tourismistravellingwiththemotive.Themainmotivationfortravelistomeetspiritualandreligious 

needofpilgrims. 

TempleisaplacewherepeopleusuallygotosacredplaceslocatedinvariouspartsofIndia;attracta large number 

to pilgrims from within and outside the country. Theimportance in Indian 

epicsRamayanaandMahabharata,PuranasandUpanishadsarefilledwiththeaccountofpilgrimages.In 

Sanskrit,(Gupta & Krishnalal 1974) derived from atana that means going outside from 

hometootherplace.ThusParyatanameansgoingoutforenjoymentorforknowledgesake,Deshatanameansgoi

ngoutsidethecountryforeconomicgainandThirtatanameanstravelsforsatisfactionandreligiousmerits 

 
India each Pilgrimage is also a popular attribute of Indian historic culture with a long 

history.Indianholy-tourismisoneofthebestSourceforcountrydevelopmentespeciallyduetopresenceof many 

religious tourism places in India Economic, environment and social development 

oflocalresources.InIndiaitreflectsholy-tourismgeneratesopportunitiesfor revenuesIndia. 

"Pilgrimage is also defined as a spiritual odyssey. Its chief purpose is to gather religious merits(Punya) 

and absolve one sins (Papa) as well as to invoke the blessings of the particular deityenshrinedinthe 

religious place,"(SinhaAmita,1994). 

mailto:author%2Canitagore1984@gmail.com
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ImportanceofHoly- tourism. 

ü Holy- tourismiskeypartofIndiandomestictourism. 

ü It helpsineconomicdevelopment ofthecountrybywayofmovementofpeople. 

ü Holy-tourismhelpsinNationalandInternationalintegrationandcooperationamongdifferentethnicgroup. 

ü Holy- tourismhelps inpreservationofcultureandourbuiltheritage. 

ü Holy-tourism helpstoearn foreign exchangebywayofvisitbyNRI'sandforeignerstoreligiouscentres. 

ü Holy-

tourismhelpspeopletoseekpeace,sanctity,salvation,contentment,amongthemandbuiltamodelcharacter

byfollowingidealthoughtsgroups. 

MotivationsbehindHoly-tourism 

AccordingtoMaslowneedhierarchytheoryfollowingarethetypesofneed 

ü BasicneedswhicharePhysiologicalneedslikefood,waterand 

ü Safetyneeds 

ü Socialneedslike loveandfriendship 

ü Esteemneeds 

ü Self-actualisationneeds. 

Motive for visiting hoy-tourism sites different from person to person.Pilgrims may bemotivated towards 

self-actualisation needs, esteem needs etc.Pilgrims may attract due 

tophysiologicalneedslikefood,waterandshelter. 

Holy-tourismmeansvisitingimportant religioussitesandthemain motivationsare 

ü Sense ofhope 
 

Oneofthemajorreasonwhypeoplevisittempleis notjusttocomplaintoGodbuttoalso get relief and 

hope.In life whenever we get in to problems we always 

needsomeonewhobelievesyoutrulyandpilgrimsfeelstheGodisalwayswithustosolvethe 

problem. 

ü MindConcentration 
 

Temple is a place where people usually go to pray God.Where pilgrims can 

increasepowerofconcentrationandalsocansit,spend timealoneandthink positive. 

ü ChargingCentre 
 

Peopleusuallystartwithnegativethingsandslowlyconvertedintopositiveoneswithhelp of praying 

God .When we see many happy Faces around us in temple, we gethappyandthus actas 

chargingcentre 

 GratitudeandConfession When people feels crisis in life they visit the temple to thank the deity, God for 

thedivineinterventions 



 

 

 

IncreasePositivity 
 

Visitingpilgrimagesites increasethepositivityamongthepeople 

ü RelaxationandRecreation 
 

Relaxationandrecreationaremainmotivationsthatinsistpeopletravel.Everypersonwanttorefreshf

romroutineworkafteracertainstressfullifepeopleneedsabreaksopeople preferpilgrimagesites. 

ThusSummary,themotivation forholy-tourismcanbe 

ü Spiritual 

ü Curiosity 

ü Sense ofhope 

ü Mindconcentration 

ü Peace 

ü Increasepositivity. 

ü RelaxationandRecreation 

ü Understandingcultureandtradition 

ü Educationalpurpose 
 

ResearchMethodology 

Papers published related to Holy-tourism taken into consideration. Random papers are 

selectedfromdifferentjournals;someofthebooksarealsotakenintoconsideration,tourismwebsiteand2 

books on religious tourism are included, Ph.D. thesis also included in the study. Books andjournals 

other than the English language are excluded; Encyclopaedia and magazines are alsoexcluded. 

LiteratureReview 

In India due to cultural diversity and beliefs human beings gives very much importance tospirituality 

and visits holy-places.India is second largest populated country in the world 

whichgenerateshugerevenue throughitspilgrimageplaces(Jha1978) 

India is knownas a country of fairs and festivals. It is said that there is hardly a day in the courseof a 

year when a fair or festival is not being celebrated in some part of the country. These fairsand festivals 

are a source of wonder and amazement to tourist and in turn provide a huge 

sourceofrevenueandemploymenttothecountry. 

The major source of revenue in India in tourism comes from holy-tourism. Themajor 

pilgrimdestinations like Tirupati Balaji, Shri Mata Vaishno Devi are two remarkable examples of 

welladministeredshrinesandhavean averagecrowd oftwocore annuallywhichinturncontributes 

alottotheemployment generationofthelocalandstrengthentheeconomyofthestate(Sushma,2004). 

Barber1993defined 

isasñAjourneyforreligiouspurpose,externallytoholysitesandinternallyforspiritualpurposeandinternalunde

rstandingòaInmiddleagepilgrimagewasverypopularthattime journey was very long and dangerous.They 



 

 

 

could take several years and not considered asholiday.Nowadays it has been changed, people visiting to 

holy sites for holiday purpose and forenjoymentalso. 

Vokonic (1996) explains tourism known as religion.In other words in modern societies not onlyto 

spend free time but spend your time for the creative,a unity of thought and action,and this 

isanopportunityforpeopletorecognisetheirspiritualneeds 

Smith(1992)explains,holy-tourism andpilgrimageareconsideredtwoparallellines,onereligious and 

another secular. Atourist may travel by any way depending on personal need ormotivation. 

Smith(1972)explainsPilgrimageandtourismareverymuchsimilarbothpilgrimsandtouristhassame type of 

requirements tocomplete theirjourney ,mainly ,free 

time,sufficientcapitalresourcesandsocialsanctionandalsomakeuseof 

appropriatefreetimeneedsasocialapproval.sothemanypilgrimagesitesthestatusofreligioussymbol. 

 

Religioustourismisoneoftheearliestformsanditisfastgrowingmarket.InIndiamanynumberof religious 

places that people visit, the country has number of temples, Churches, Mosques andother religious 

places.Holy-Tourism is most common form of tourism Pilgrims possess strongspiritual perspective that 

make them to visit holy-places, their aspiration would get fulfilled andthey will able to provide 

solutions to problem.The various places to visit within country 

areVrindavan,Chardham,GoldenTemple,Amritsar,VaishnoDevi,Pandharpur,KashiVishveshwaretc. 

 
Indiahasitôsownimportanceintermsof pilgrimage.Howevermajorsources 

ofcrowdgenerationareKumbhmela,heldonceaftertwelveyearsinNasik,Ujjain,HaridwarandAllahabad, 

accumulate huge number of devotees in a single dayaround 8 million. 

SimilarlytwelvejyotirlingswhicharewidespreadalsohaveregularvisitorstotheseplaceslikeHaridwar,Mathu

ra-

Vrindawan,Varanasi,Puri,Madurai,Nasik,Tanjavar,Guruvayur,Kanchipuram,Dwarka,Rameshwaram,Na

thdwaraAjmer,Amritsar,AnandpurSahib,Jwalaji,Chitpurni,ChamundaDevi,MataVaishnoDevi,ShriAma

rnathji,Shivkhorianymanymore. 

 
Due to thediversity of their allocation, during 1988-1999 for the first time, Government of 

Indiaestablished tourism circuits for the better facilitation and development of these areas as well 

astoprovidemaximumcoveragetopilgrims(Raveendran,2003). 

IndiahasbeenthebirthplaceofmanyreligionslikeHinduism,Jainism,andBuddhismetc.leadingtothedevotion

ofGurus,MahatmasandPirsvisitingfarofplacesofreligiousimportancewith 

great hardships. The pilgrimage destinations and religious centres ought to have facilities andaesthetic 

requirements which not only meet the pilgrimós religious and spiritual needs 

butalsokeepthemgeneratinga desiretovisitthe destinationtimeandagain. 

 
Conclusion 



 

 

 

From thereviewof variousauthorsanddetailstudy aboutholy-tourism,Holy-tourismismotivated by many 

reasonslike religious,spiritual,self-actualisation,physiological 

needs,relaxationandrecreation,confessionreasonshavebeeninevidenceforcenturies.Thebrightsideof this 

form of holy- tourism is also creating economic growth and employment generation.People are 

becoming an entrepreneur and creating new business start ups in different religiousdestinations. holy- 

tourism is one of the very great forms of tourism and if this form is 

handledwiselyitgivesahugelotofopportunitiesforthefuture.Inthispresentcompetitiveenvironment,this 

industry has been looking always fornew customer segments and ways of improvingPilgrimage is one 

of the forms of motionò which in turn, is form of population transformation.Holy- tourism creates wide 

variety of impacts on the destination, there is need to evaluate thoseimpactsforthe 

developmentofreligious destinations. 
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